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Lascesa dei BRIC

Box Office revenue by BRIC territory
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L'Europa arranca
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Esportazioni USA e UE
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La Francia perde la sua leadership?
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Box office globale dei film italiani
% sul totale box office
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Box office globale dei film francesi
% sul totale box office
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Il commmercio di
audiovisivi tra
Roma e Milano
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Export Roma/Italia
Quota percentuale
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Esportazioni romane - Focus Mediterraneo
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Confronto Italia - Francia

elaborazioni su dati ISTAT, ANICA, Mediasalles,
European Audiovisual Observatory
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