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The Impact of Online Content on European Tourism
Tourism Economics are carrying out analysis to quantify the impact of online content on European Tourism on behalf of Google. This is an update and extension of a prior study carried out in 2013. 

We would appreciate your input to the study from to ensure full understanding of the impacts and developments within your destination. Can you please provide answers to as many of the following questions as possible? Please check all relevant boxes [x] or provide written answers as required.
1. How important is online content to your destination?

a. What proportion of travel to your destination involves online bookings?
[ ] 0-25%

[ ] 25-50%
[ ] 50-75%

[ ] 75-100%
b. What proportion of travel to your destination involves online research? 

[ ] 0-25% 
[ ] 25-50%

[ ] 50-75%

[ ] 75-100%
c. In what ways does online content help your destination? 

2. How has this changed over the past year?

a. How much has use of online content by business changed?

[ ] Fallen a lot (10% or more)

[ ] Fallen moderately (less than 10%)
[ ] Remained the same

[ ] Increased moderately (less than 10%)

[ ] Increased a lot (10% or more
b. How much has use of online content by consumers changed? 
[ ] Fallen a lot (10% or more)

[ ] Fallen moderately (less than 10%)

[ ] Remained the same

[ ] Increased moderately (less than 10%)

[ ] Increased a lot (10% or more
c. What have been the main changes over the past year? 
3. How has this changed over the past five years? 
a. How much has use of online content by business changed?

[ ] Fallen a lot (10% or more)

[ ] Fallen moderately (less than 10%)

[ ] Remained the same

[ ] Increased moderately (less than 10%)

[ ] Increased a lot (10% or more
b. How much has use of online content by consumers changed? 
[ ] Fallen a lot (10% or more)

[ ] Fallen moderately (less than 10%)

[ ] Remained the same

[ ] Increased moderately (less than 10%)

[ ] Increased a lot (10% or more
c. What have been the main changes over the past five years? 
4. What are the most important online platforms for your destination? Please rank the top three of the following in order of importance
[ ] Social media sites

[ ] Tourism agency websites

[ ] Online travel agencies 
[ ] Online review sites

[ ] Attraction or property websites

5. What are the benefits to business from selling or advertising online? 
6. What are the benefits to tourists from selling or advertising online? 
7. Would you be available for further discussion of any of the points raised here? 
[ ] Yes 
[ ] No 
If yes, please enter a phone number where you can be most easily reached. 
