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• Making better use of the opportunities offered by digital 

technologies 

 

• Digital has fundamentally changed entire economic sectors 

 

• National barriers prevent a true Single Market 

 

• Legislation needs to keep up with markets 

 

• The EU needs a coordinated response to digital challenges and 

opportunities 

 

Why a Digital Single Market Strategy? 



Audiovisual Media Services Directive 
Context 

Why? 

 For a better balance of rules 

 
 Traditional TV broadcasters   Video on Demand 

(VOD) providers  

 
Video sharing platforms 

• Better protection of minors 
• Promoting European works  
• More independence for regulators  

Context 

Before  Now 
 Average TV viewing time is decreasing.  

Young people’s TV viewing time has dropped by 7.5%  
and is half that of the average viewer  

 Videos on the Internet  

 Internet video share 
in consumer internet 

traffic is expected  
to increase  

from 64% in 2014 to 

80% by 2019  

 TV channels target  
more and more foreign markets  

Foreign markets 

In 2013, ±20% of broadcasters revenues 

was invested in original programing 
vs 1% for on-demand services. 

Mandatory shares of EU works  
in EU Member States 

Industry faces fragmented rules on the  
share of European content across the EU  

On average 31% of VoD services  
available in one EU Member State  

are established in another Member State  

Need for more independence of 
regulators  

from government & industry  



Video-sharing platforms are included 

Less burden on broadcasters, protect most vulnerable 

Audiovisual Media Services Directive 
Commission’s approach 

Simplified rules on the Country of Origin 1 

2 

5 

Promotion of European works 

Prohibition of hate speech 

3 

4 



Online platforms 
Context 

Challenges 

Dependence on big 
platforms 

Illegal content 

Switching from one 
platform to another may 
be difficult 

Transparency on 
commercial use of data 

Use of data 



    Fair and innovation-friendly business environment 

     Obligation for online platforms to behave responsibly 

Online platforms 
EU Commission approach 

     Comparable rules for comparable digital services 1 

2 

5 

Trust is a must: protection of consumers rights 

Open markets for a data-driven economy 

3 

4 



Cross-border e-commerce 
Background 

• 53% of Europeans shop online BUT only 16% do it from other EU-countries 

• 17% of EU companies sell online BUT only 8% do it cross-border 

• For 10% of Europeans who tried to buy online cross-border the shop refused 
to deliver 

What is unjustified 
geoblocking? 

How to end unjustified 

geoblocking? 

• Non-discrimination in terms of access to prices, sales or 
payment conditions 

• Exception:  objectively justified geoblocking for reasons 
such as VAT or certain public interest legal provisions 

• More legal certainty and enforceability for products and 
services online or offline 

• Customers not being able to buy products and services from 
traders located in a different Member State 

• Customers discriminated in accessing the best prices, sales or 
payment conditions compared to nationals or residents. 



Geoblocking regulation 
Main elements 

SALES OF GOODS AND 
SERVICES 

ACCESS TO WEBSITES 
 

Ban of blocking 
Ban of automatic re-routing 
without consumer's consent 
 

NON-DISCRIMINATION IN 
PAYMENTS 

By granting access to 
national websites, price 
transparency will increase 

Traders can't provide different 
treatment if payment is: 
• Paid through e-payment 
• Customer authentication is 

required 
• Paid in currency accepted by 

trader 

No justified geo-blocking for: 
• Electronics, clothes, 

sportswear… 
• Cloud & hosting services… 
• Concert tickets, hotels, car 

rental… 

• The Regulation does not impose an obligation to deliver across the EU 
 



Copyright 
Context 

Access to content online across borders 

 Copyright in research, education and 
inclusion of disable people 

Online environment for creators and the 
press 

Almost 1 in 5 young internet users has tried to access 
services providing content in another Member State 

Almost a quarter of teachers face copyright-related restrictions in 
their digital teaching activities 

Right holders benefit from these digital 
opportunities, but they find it difficult to 

negotiate with online platforms. 



Copyright 
The Commission's proposal 

The new digital landscape will create opportunities for European creators 
as long as the rules offer legal certainty and clarity to all players 

The Commission's proposal to 
modernise EU copyright rules 

Promoting a fair, efficient and 
competitive European copyright-based 
economy in the Digital Single Market 

1. Better choice and 

access to content online 
and across borders 

2. Improving copyright rules 

on research, education & 
inclusion of disable people 

3. A fairer and 

sustainable marketplace 
for creators and press 



Improving connectivity for all Europeans 



3 STRATEGIC CONNECTIVITY 
OBJECTIVES FOR 2025 

1. WiFi4EU 

2. An action plan for 5G 

3. A new European Electronic 
Communications Code and 
BEREC Regulation to help 
build future networks 

1. Gigabit connectivity for main socio-
economic drivers (e.g. schools, public 
service providers, digitally intensive 
enterprises) 

2. Uninterrupted 5G coverage for all urban 
areas and major terrestrial transport 
paths (roads and railways)  

3. Access to upgradable connectivity of at 
least 100 Mbps (download speed) for all 
European households (rural and urban) 

TO BE MET BY 3 MAIN  
NEW MEASURES 

Connectivity for a European Gigabit Society  

Smart 
Mobility 

Smart 
Cities 

eHealth IoT Prepare for 



Cybersecurity 
European Commission actions 

1 

2 

3 

Strengthen cooperation across Europe 

Support the single market for cybersecurity 
products & services in the EU 

Contractual Public-Private Partnership 

• New Cyber PPP expected to trigger €1.8 
billion of investment by 2020 
 The EU will invest €450 million in this 

partnership, under its research and 
innovation programme Horizon 2020 

• Certification and labelling 
• Scaling up cybersecurity investment in 

Europe and support SMEs 

• Foster cooperation: NIS cooperation, ENISA 2.0  
• Increasing education and training to prevent 

and mitigate cyberattacks  
• Increase preparedness to respond to cyber 

attacks 



ePrivacy 
European Commission proposal 

The Commission's proposal to 
modernise EU digital privacy rules 

Ensuring stronger privacy in electronic 
communications, while opening up 
new business opportunities 

1. Existing rules to apply 

also to internet-based 
voice & messaging services 

4. Simpler rules on cookies 5. Protection against spam 

6. Stronger rules & more 

effective enforcement 

2. Guaranteed privacy for 
both content & metadata on 
electronic communications  

3. New business opportunities 
for traditional telecoms 

operators when processing 
communications data 



Digitising European Industry 
Commission's approach 



European Cloud Initiative 
Proposal and impact 

 An Open Science Cloud for storage, 
management, analysis and re-use of research 
data across borders and scientific disciplines 

 A trusted and world-class Data Infrastructure 

 Widening access and building trust by opening 
the infrastructure to industry (SMEs) and public 
sector (e.g. smart cities). 



ICT Standardisation 
Context 

• All sectors of the economy increasingly 
rely on digital technologies 

• Value of cross-sector applications, data 
and technology convergence 

• Ever more bodies and organisations 
involved in standard setting 

Why is the Commission's approach needed? 

• European work on standardisation cannot be viewed in isolation 

• Need of compliance with fundamental rights 

• Increasing complexity: proliferation of standards 



ICT Standarisation 
Commission's approach 

5 Priority areas 

5G communication networks 

Cloud computing 

Internet of Things (IoT) 

Data technologies 

Cybersecurity 

• eHealth 
• Smart energy 
• Intelligent transport systems 

and connected vehicles 
• Advanced manufacturing 
• Smart homes and cities  
• Smart farming 

Impacting also on 

1 

2 

3 

4 

5 



 
FUTURE INNOVATIONS 

 

 
E-GOVERNMENT 

 

 Digital by Default 

 Once only 
principle 

 Inclusiveness and 
accessibility 

 Openness & 
transparency 

 

 

 Cross-border 
by default 

 Interoperability 
by default 

 Trustworthines
s & Security 

 

 

  Better quality and efficiency of 
public administration 

 Less administrative burden for 
businesses and people 

 More transparency (e.g. through 
interconnected business registers) 

Smart 
Mobility 

Smart 
Cities 

eHealth 

E-Government Action Plan 
Commission's approach 



Data Economy 
Context 



Data Economy 
Commission's approach 



Digital skills 
Commission's approach 



Mid-term review 

 

• Delivery of the DSM Strategy  

• Implementation focus areas  

• New developments and challenges 

• Investments  
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